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Exploring the Demand for Financial Advice: The Role of Financial Literacy
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The objective of this study is to explore the relationship between financial literacy and the use of a
financial planner using data from the 2010 and 2012 administrations of the National Longitudinal Survey
of Youth 1979 (NLSY79). This study differs from past studies in two key ways. First, we conceptualize
financial literacy using Huston’s (2010) model where financial literacy is comprised of knowledge,
capability, and confidence. Second, we use a national longitudinal dataset with the question on use of a
financial planner asked in two different time periods. This allows us to address some of the endogeneity
issues other studies have struggled to overcome. Results show a positive association between the
components of financial literacy and financial planner use for retirement planning. Overall, a more
nuanced relationship between financial literacy and financial planner use is revealed than was found in
previous literature (Collins, 2012; Robb, Babiarz, & Woodyard, 2012).
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